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Dear Reader,  

Celebrating New Year with the Anniversary edition!  

A Step ahead in knowledge sharing, the NMIMS Librar y has always been dedicated to serving the needs of 

its users by providing excellent information services and a collection of literature.  

A year back, the  NMIMS Knowledge Trendsetters  was launched to provide broad insights to our students, 

not only restric ting it to Library updates but also providing information and insights from which they can 

learn from.  

Catering to every user's need, we have developed and introduced various columns and sections over time.  

 

We are presenting the 2 nd Volume, 1 st  issue of our Library Newsletter, " NMIMS Knowledge Trendsetters ," 

wherein this quarter's theme is  " Pl acement Preps."  

This issue will help the users prepare their best for the interviews and other exams. We have connected our 

students with the industry by exposing t hem to industrial expert interviews, company transformations, and 

entrepreneurs' speak and presenting them with their seniors' placement experiences in this issue. In 

addition, this issue contains FAQs about the library, Rankings obtained by our Institute,  information on a 

subscribed database, and much more exciting news.  

Happy reading!  

Thanking you all for your active support,  

Stay Tuned and Stay safe. 

 

Team NMIMS library  

 

PREFACE 
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FEW ARTICLES AND IMPORTANT EXPERT SPEAKS FOR ACADEMIC-INDUSTRY LINKAGES 

 

ACADEMIC -INDUSTRY LI NKS HELPFUL 

FOR STUDENTSõ PLACEMENTS 

  

HBR PICKS 
Designing work that people 

love  

Volume 100, Issue.3 

May ð June 2022 

 

Stop Selling, start collaborating: The 

secret to fostering lasting client 

relationships 

The triple-fit canvas expands a 

limited product-centric view to 

encompass a customer-centric 

perspective. It shifts the focusing 

new opportunities for mutual 

growth.  

 

 

 
 

A joint value-creation strategy with 

customers can help develop leading 

indicators that predict new problems 

rather than analyzing lagging 

indicators that reveal old ones.  

 

Read more from pg.no.112.  

(Magazine available in NMIMS 

SBM Library). 
 

 

Industry 4.0 
 

Mr. Jayesh Shah 

 Column, Business World Magazine  

 17th December 2022,  

 Volume 4 2. Issue. 04 

 

The world has already seen three Industrial revolutions since the 18th century, and the fourth 

is underway.  

The Fourth Industrial revolution, also known as Industry 4.0, was a term coined by the 

German government.  

The four components of Industry 4.0 are: -  

1. Interconnectivity 

2. Information Transparency 

3. Technical assistance 

4. Decentralized decision-making 

 

While the earlier three revolutions did cause major changes, this fourth one is fundamentally 

different.  

It brings about the fusing of physical and digital technologies, known together as cyber-

physical systems (CPS), and leverages interconnectivity via the Internet of Things (IoT), 

real-time data analytics, artificial intelligence, and cloud computing. 

 Read more from pg. 26. (Magazine available in NMIMS SBM Library).  
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Skill, Productivity, and growth interlinked. Key 

to Jobs. 
 

Mr. Vikas Singh 

 Column, Business World Magazine  

 17th December 2022,  

 Volume 42. Issue. 04 

 

A crux Study highlights that the young and educated ówaitô 42 months for jobs compatible 

with their qualification. The eager óacceptô and get absorbed in low-productivity segments 

of the unorganized sector.  

óContinuedô engagement in family firms and farms is the last resort.  

 

India at 75 is the fifth largest economy, and yet exhibits none of the characteristics of a 

developing country.  

We suffer high (about 40 million) unemployment, and even more acute óunder 

employmentô. A crux study of the last two economic boom cycles confirms a slowing pace 

of job creation. The correlation between corporate revenue and jobs is weakening, down to 

0.15 percent from 0.4 percent for every one per cent growth in topline and is at a historic 

low.  

Jobs are key to inclusion and upward mobility.  

 

Read more from pg. 20. (Magazine available in NMIMS SBM Library).  
 

 

 

 
 

 

 

HBR PICKS 

The New You Business  
Volume 100, Issue.1 

Jan ð Feb 2022 

 

How to compete on Personal 

Transformations 

Drawing on our work in 

understanding customer needs 

and how to design innovative 

offerings and meaningful 

experiences, we have created a 

three-step process for learning 

what customers in general or 

specific-sets of customers would 

consider in general or specific 

sets of customers would consider 

a successful transformation.  

 

 

Read more from pg.no. 72. 

(Magazine available in NMIMS 

SBM Library). 
 
 

Sensemaking for Sales  
Volume 100, Issue.1 

Jan ð Feb 2022 

 

Your customers are overwhelmed 
with information, help them figure 

out what they need to know. 
 

The amount of product and 

service information available to 

B2B customers has become 

overwhelming, Analyst reports, 

corporate blogs, display 

advertising, email marketing, 

infographics, podcasts: All are 

competing for the opportunity to 

influence buyers. So much 

accurate and trustworthy 

information exists online that 

B2B customers dedicate only 

17% of their purchase process to 

talks with potential suppliers.  

 

 

Read more from pg.no. 122. 

(Magazine available in NMIMS 

SBM Library). 
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The Corporate Wonderland!  
   

 Mr. K.A . Narayan & Sunandan Bhanja Chaudhary  

 In the corner, Business World Magazine  

 24th September 2022,  

 Volume 41. Issue. 24 

 

Is the corporate world like Alice in Wonderlandéas conceived by the world-famous author 

Lewis Carol as early as 150 years ago? 

It took Alice courage to enter a rabbit hole to find land inside, which gave her so many life 

lessons.  

How often, navigating through our stages in life and navigating through corporate-li fe we 

realize that true leadership lessons are rooted in Environments, Experiences, and Evolution. 

What does it exactly mean? 

 

Read more from pg. 24. (Magazine available in NMIMS SBM Library).  

 

Could e-commerce shake up the World of 

Advertising? 
 

 Mr. Ajai Kumar Dayal  

 Column, Business World Magazine  

 03rd  December 2022,  

 Volume 42. Issue. 03 

 

The radical change in the last two decades has made it increasingly difficult for the physical 

stores to compete.  

The advertising market in India clocked $11.1 billion last year, of which digital advertising 

was around 31.6 percent or $3.5 billion. As the online retail business grows, so will the 

emphasis on e-commerce advertising.  

 

Read more from pg. 32. (Magazine available in NMIMS SBM Library).  

 

Why this is Indiaôs Decade 
 

 Mr. Ridham Desai, MD, Morgan Stanley  

 Expert Speak, Dalal Street Investment Journal,  

 05-18th December 2022.  

 

As that future is largely here, we now turn our attention to ñThe New Indiaò to mark the 

next phase of growth. Critically India has a number of advantages that we believe will last 

through the end of this decade. In fact, it is perhaps the only major economy poised to benefit 

from four global megatrends: demographics, digitalization, decarburization and 

delocalization.  

Ridham Desai, MD, Morgan Stanley India presents his opinion about what the new India 

holds in terms of changes in the countryôs economy.  

Read more from pg. 52. (Magazine available in NMIMS SBM Library).  

 

TRANSFORMING 

COMPANIES  

Transforming 

TATA 
 The Week,  
Volume 40, No. 44  

October 30, 2022  

 

Once a sprawling conglomerate 

of about a hundred companies, 

Tata Group is in the middle of 

consolidation drive to become a 

future-ready, tech-savvy 

business group.  

 

On September 23, Tata Group 

announced the merger of seven 

of its metal companies into Tata 

Steel. The decision involved 

months of planning and many 

rounds of board meetings; the 

goal is to bring in simplicity and 

sale.  

 

ü It makes sense to have a 

simplified structure ï T.V. 

Narendran, MD and CEO, 

Tata steel.  

 

ü In five years, we should have 

10 electric vehicles ï Shailesh 

Chandra, MD, Tata Motors 

Passengers Electric mobility.  

 

ü We are focusing on growing 

portfolio and getting scale ï 

Sunil DôSouza, MD and CEO, 

Tata Consumer Products.  

 

Read further the whole 

interviews and a detailed note on 

how transformations are planned 

and what impact they carry.  

 

Read more from pg.no. 122. 

(Magazine available in NMIMS 

SBM Library). 
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About Companies and Experts speak under 30 

and 40 from various sectors! 
   

 Under ð 40 Achievers  

 

 Connecting with the Consumer ï Mr. Aditiya Babbar 

Senior Director ï Marketing, Samsung India Electronics 

Aditya Babbar aims to develop an organization that is exemplary and is constantly evolving to deal 

with changing consumer behavior. He is responsible for driving strategies around product 

development.  

Read more pg.no. 98 (Business world Magazine, 03rd December 2022) Magazine available in NMIMS 

SBM Library 

 

Some more interviews listed in this Magazine ï  

1. Expanding Horizons Globally ï Aman Arora ï Co-founder, Director & CMO - Keventers  

2. Serving two Indias ï Ameya Padmakar Velankar ï Head Marketing, India ï Uber systems India.  

3. Driving the Digital Explosion ï GM Marketing - The Body shop India  

4. Engineering meets marketing ï Head of Growth Marketing ï HealthPlix  

5. Reimagining Dining Post-Covid ï Chief Marketing officer ï Pizza Hut India.  

 

 Under ð 30 Achievers  

 

 Set the Smart Watch on fire ï Mr. Arnav Kishore 

  Founder & CEO ï Fire Boltt 

 The volatile nature of consumers in todayôs times is a thing to decode, Mr. Kishore said ï Nowadays, 

customers are a good source to disrupt our approach to the productò. For instance, smartphones 

today are a combination of both price and features. Thatôs what works; thatôs what sells.  

Read more from Pg. No.90 (Business World Magazine, September 2022) Magazine available in NIMS 

SBM Library 

 

Some more interviews listed in this Magazine ï  

1. Leveling up Gaming ï MR. Danish Shah Founder & CEO ï Gamestacy 

2. Making Jewellery Logistics secure ï Mr. Bhavik Chinai - Group CEO -  BVC Logistics 

3. Grooming at Luxe ï Mr. Krishna Gupta ï Chairman ï Lloyds Luxuries 

4. Building Marketing Automation ï Ms. Pooja Brahmankar ï Director ï UpScalio 

5. Giving a Contemporary spin to Ayurveda ï Mr. Parag Kaushik ï Co-Founder and Director ï of 

Upakarma Ayurveda.  

 

 Fastest Growing Companies ð Growth Despite Challenges  

× Indiaôs Leading and one of the worldôs most efficient integrated steelmakers, JSW Steel, has 

been growing responsibly across markets with innovations, digitalization, and sustainability as 

its key drivers.  

× Speaking about UltraTech, a part of the globally renowned Aditiya Birla Group, has grown to 

become Indiaôs largest cement manufacturer. It is also second-largest cement manufacturer 

worldwide accounting for more than 7 percent of the global capacity in cement.  

× For 40 years, Apollo has been steadfast in providing world-class integrated healthcare to 

patients with outcomes which are comparable to the best healthcare needs of the future.  

 

Read more such inspiring stories of top 30 such companies from Pg. No. 36 (Business World 

Magazine, October 2022) Magazine available in NIMS SBM Library 

 

 

CUSTOM MADE  

 

Moulding a new crop of 

business managers for 

Industry 4.0  

 

By ð Kamal Karnath 

Open Magazine,  
Volume 14, Issue. 49. 

December 12, 2022  

 

Engineers build the World,  

MBAS run it. 

 
The MBA talent output in India has 

seen some interesting swings over 

the last decade.   

The organic growth of MBA output 

that followed the clean-up has 

ushered in a new generation of 

MBAs since 2016.  

Delhi, Bengaluru, Hyderabad, 

Mumbai and Pune are the hotspots 

for MBA talent.  

The top five locations account for 

over 48% of the professionals with 

an MBA in India.  

The MBA Journey that began in 

the second industrial revolution is 

due for revamp and refresh after 

weathering decade of Industry 4.0. 

With hyper connectivity, 

visualization and boundless 

workspaces, the demand on the 

business managers and leaders is 

getting complex by the day.  

 

Read more from pg.no. 146. 

(Magazine available in 

NMIMS SBM Library). 

 

 

 

 



JANUARY  2023 | VOLUME 2. ISSUE 1.  PLACEMENT PREPS 

 

 

PAGE 6 

 

 

 

SHARING EXPERIENCES WITH THE LIBRARY 
 

 

 

              

 

 

Ohh yess, I am looking forward to it.  
But what about the preparations?? 

We would prepare for the academics part and 
what else to prepare? 

Look, the Placements Notification is finally here,  
Campus Placements would start in next 15 days. 

 
���Ž�¤� �£�����¡�Ž�•�Š�¡�Ž���Š�š�•���‘�Ž�¤���¡�Ž�Š�•����¤�œ���Œ�¡�Š�Œ�–���“�¤���� 

���Ž�����	�œ�—�–�£�������Ž�¤� �£���¡�Ž�Š�•���£�œ�˜�Ž���—�Š�¤�Ž�£�¤��
happenings about the industry and 
some interview/column articles form 
many journals at one place: Library! 

���œ�˜�˜�œ�š���’�¦�¡�¡����—�Ž�¤�£�������Ž�¤� �£�����¤�Š�¡�¤��
Preparing ourselves for the 

placements 

 

And how about connecting with our 
seniors and asking them their 

placement experiences and clearing 
our few doubts 


